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Key message

Getting the most out of future healthcare campaigns is all about:

Vision: Moving the focus from content to care

Mission: Transform generalized info into individualized info

Through the process of 
Presentation - Personalization - Participation

Outcome: The active responsible patient interaction

Through the process of
Entertaining - Emotion – Engaging

The generator: SMS feedback systems





Getting the message into the thumb not only the head



SMS questions



SMS answers



Outcome: 



The cost is low the outcome is high = +++ ROI

The individualized, participatory, engaging SMS
interaction with the target group represents a 
fantastic opportunity to move from content to 
care in health marketing and communication and 
in its most comprehensive form even offer a new 
value proposition of your product or service.

JUST DO IT SMS
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